THE DREAM SOCIETY

FROM INFORMATION TO IMAGINATION

BY ROLF JENSEN
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Price per egg: 75 cents
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Ing oni the Information
Siel Hr ely scenario (although a big

The beginning of a new logic
for society
and for the market place
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The BIG overhead
L il
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5. Find' it on the internet

1.-5. Let the machines do the work
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1901 1911 1921 1930 1940 1950 1960 1970 1981 1991 2001 2011 2021

O Agriculture | Caring
O Emotions and experiences 0 Knowledge work
O Industry, craft, construction
Sources: H.C.Johansen(1985), Dansk historisk statistik 1814 - 1980, Statistisk Tiarsoversigt 1984 og 1992
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v Private'Consumption 1844-1995 in
o Amount index

China = 3.000 USD
Central Africai = 600 USD
Western Europe / USA = 25.-30.000 USD
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Modern
version

f-realisation

- Acknowledgement

Security

Physical needs
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Eeuonic police person, the electronic
medical doctor, the electronic accountant
(Just what happened to industrial
products)
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The who-am-I market
The market for peace of mind
The market for convictions
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istselling adventure rather than knowledge
The Olympic!Games are selling adventure
Education as “Stealth Learning”

Adventure comes in five sizes: small, medium,
large, XL and XXL
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jerket for love and

Disney’sells family happiness
Guinness are selling friendship

Mission statement: “Through products
and services to strengthen friendship
between people all over the world”
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exstonies Ieellfabout me - to you and to
] = mysel
Relig@ Eco@al vodka
Toys, pets Ralph Laliren and' Cartier
The company: charity-budget Is HarleyDavidson transport from A to B?
The health care sector From luxury to signals
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Greg.ﬂge ¢e and Amnesty International

The'mytihsiand stories of the past: The company. puts convictions into the
The wild west, classical England products

Vote in the mall
Max Havelaar coffee and bananas
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[[hesteryAis the company’s biggest Messaging
asset Intangible Asset Appraiser

The story is the gene code Director, Mind and Mood
The best story wins!!!! Assistant Story-Teller*
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goingpieMsEMain Street, Disneyland”

(Yves Sistron, Global Retail Partners,
I.H.T., october 25th, 1999)
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N |Canrberteld again and again
Withﬁferent themes

Combiné two stories into one
("TITANIC")
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oy

Use a 516 stony (Marlboro-cowboy)
Jetherstory-owner (Pepsi - Star
‘Wars)

You afeﬂle story (Scotch Whiskey -
Scotland)

Build your own story (LEGO) - the brick

>
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SLEIY-GWRIMNG compagnies -
» global
They% move the story to different
products

Making money. from best value
Below this level are 100,000 factories
competing for ordes from the story-
owning companies
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4. Life-style
5. Peace of Mind
6. Convictions
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<
Tihebad news: so will your neighbour

(Thank you Wired)

Growth will come from story-telling
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Argenting! 10,200 Korea, Rep. 12,270 *

M%@ Higaseie2y . feam Society is a scenario
Thisysptie last big transformation

IGanada 24,050 * Russia 3,950

Ching 0 S. Affica 6,990 :
7 r L E, ?)
Germany 20810 * USA 29,340 * next:therAdventure Society?

India 1.700 Canicomputers produce feelings?
Indonesia 2,790 World 6.200 Deep Blue’s child wins a Nobel prize in
Japan 23,180 * 2012

* Dream Society population

total approx. 1 billion www.cifs.dk
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